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FCC LAUNCHES INITIATIVE TO TRANSLATE AGENCY’S CONSUMER INFORMATION

Washington, DC--As part of its Hispanic Issues Forum on October 11, the FCC announced that beginning this month, all Commission consumer publications will be produced in Spanish as well as in English.  The Forum was held at the Commission’s headquarters in honor of Hispanic Heritage Month, and attracted representatives of Hispanic organizations, the telecommunications industry, and state officials.  In opening the event, Commissioner Gloria Tristani proclaimed the Spanish translation initiative as one that would “further the FCC’s commitment to make information available to all consumers.”  

Also leading off the Forum were Congressman Silvestre Reyes (D. Tx), FCC Chairman William Kennard and Commissioners Susan Ness and Harold Furchtgott-Roth, each of whom noted the importance of telecommunications access and consumer information to the Hispanic community.  Commissioner Tristani noted that a number of materials had already been translated to launch the translation effort, including a booklet introducing the FCC and explaining its functions.  In addition, the Commission has translated brochures and fact sheets on cellular phones, low power FM radio, obscenity and indecency in broadcasting, V-chip information, long-distance telephone service plans, slamming, disabilities issues, and the Lifeline/Link-up programs. 

The October 11 Forum was unique in that it was the first time in which a Commission event was ever presented simultaneously in English and Spanish.  Using “United Nations-style” headphones, participants were able to listen to English translation when speakers gave their presentations in Spanish and to Spanish translation when presentations were made in English.  In this manner, all who attended were able to listen to panelists speak about various issues of importance to the Hispanic community, including customer service, international rates, low power FM radio, and the digital divide, a technology gap between segments of the U.S. population, including the Hispanic community.

At the conclusion of the event, Consumer Information Bureau Chief Roderick Porter pledged that the Commission intends to build on this initial Forum to create an ongoing dialogue to address the telecommunications concerns of the Hispanic community.  

For further information, contact: Patricia Chew, (202) 418-0514 or (202) 418-1169 (TTY).
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