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Statement of Commissioner Deborah Taylor Tate on the Progress of the Children's Food & Beverage Advertising Initiative Promoting Healthy Foods and Active Lifestyles

America's parents will be pleased with today's Report, which shows that fourteen of America's food and beverage companies, which account for more than two-thirds of total food advertising expenditures, have met their pledge obligations.  I want to praise them for the steps they have taken-- some are true industry leaders, having agreed not to advertise any food and beverage products to children under 12.  Other companies are advertising only "better for you" products.  While these are positive first steps, I plan to continue challenging more media companies to embrace their own voluntary, self-regulatory initiatives.  I will continue to shine a spotlight on the epidemic of childhood obesity, as well as positive steps being taken by the food and beverage, media, and advertising industries.

