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Federal Communications Commission
ATTN: Amelia Brown

445 12t Street, S.W.

Washington, DC 20554

RE: Petition For Exemption Undue Burden: JBTV Show

My name is Jerry Bryant, | am the owner SuperSpots, and a Chicago based advertising
production company for radio stations around the USA. In my spare time, | produce a
TV show called JBTV. This show is my hobby and | spend my own money making it
every week for 20 years now on “broadcast TV” as a “PUBLIC SERVICE” to the citizens
of Chicago. We first started on WGBO ch-66, and then when Univision bought WGBO
we moved to WCIU-Ch26, and then on WPWR-ch 50, and currently on WJYS ¢ch 62. 1
NEVER have missed a show from station to station and have been continuous
broadcasting 52 weeks a year since 1986, with a 60min show that is 98°% COMMERCIAL.
FREE. Al of the over-the-air stations that JBTV has aired on have been full-power UHF
Chicago area Coverage and a must-carry on local cable. We were the first TV show to
introduce young new Chicago bands like THE SMASHING PUMPKINS, DISTURBED,
CHEVELLE, FALL OUT BOY, along with other localinational bands that have “made it”,
and many that have not, there is a complete listing of artists that have appeared on
JBTV at our web-site that is staffed by “volunteers” at www.JBTVonLine.com

JBTV is a locally produced TV show that features local musicians and their locally
produced music videos. Many videos made by the bands on their home TV equipment
and computers. These bands have NO access to close captioning equipment or the

JERRY@JBTVONLINE.COM

216 W Chio
Chicago, Il. 60610
Phone (312) 751-8999 x12
Fax (312) 751-8891
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“cost” to get the ciosed-captioning added to videos. JBTV is the LAST music video
show on ¥ Chicago Broadcast-TV” that is still on the air all due to the high costs fo
produce TV shows today.
The average Local Chicago TV show spends over $2,500+ per episode, | produce JBTV
with re-cycled videotape, and cost me under $100.00 a show and 1 do not charge for my
time to produce the show. 1t will be a loss to the City of Chicago if JBTV goes off the
air because of this FCC Captioning Requirement. On December 31t JBTV is
broadcasting a 10 hour “Don’t Drink and Drive Music Marathon” starting at 11:30pm tili
:30am Jan. 1st, 2006, on cable, and additional shows on WJYS. Under your “new” rules,
JBTV will only broadcast just 30min of a 10 hour special: Don’t Drink and Drive show.
We have already been affected by your rule in 2006 as our Marathon will ONLY air on
PUBLIC ACCESS ch 19 in Chicago. Another LOSS to the citizens of Chicago that ONLY
has over-the-air traditional broadcast TV.

JBTV is a weekly show produced the day before airing, on linear analogue equipment
and it is produced ONLY as a “hobby” from my passion for airing local talent. JBTV is
produced by (3) people, all VOLUNTEER, and all NOT paid to work on JBTV They are:
Armmando Zapata, Joel Aguilera, and Paul Lopiccolo. When we have music videos from
big corporate record companies, then Closed-Captioning is passed along and welcomed
by JBTV. in fact we have been requesting CC videos for years now, but the response
has been small, except from SONY and other “BlG” record companies.

JBTYV financial resources are not there to make an investment in the necessary
equipment and staff required to complete the closed captioning the night before the
show airs. JBTV airs on WJYS-62 in Chicago, and WJYS Does NOT charge JBTV for
airtime, as JBTV is a NOT-FOR-PROFIT TV show, and a local institution for over 20
years. We have NO corporate support of any kind. 1 have been in contact with closed-
captioning companies like LINK Electronics, and the basic system starts at $7,500.00
plus computer $2,500.00 and Closed-captioning software at $5,000.00. The average
operator makes $50.00/hr to $100.00/hr to closed-caption the show. The $15,000.00+
investment is an Undue Burden to a LOCALLY PRODUCED music/video/interview show.

| must point out that the FCC must consider local TV shows like JBTV that cannot afford
this new rule, as we are the ONLY source for “narrow casting” programming that is in
the public interest to the City of Chicago. We also understand the importance of the
closed captioning rule, especially when broadcasting to a large audience. WJYS and
JBTV are NOT even rated, nor do we subscribe to a rating service. JBTV is a true
“narrow cast” TV SHOW WITH A LIMITED AUDIENCE. There are many TV shows like
JBTV with limited resources and audience that must be considered in this EXEMPTION
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- for UNDUE BURDEN. Please, consider this petition of Exemption Undue Burden for
JBTV as a positive source of programming that is necessary and in the public interest....
and it loss to the Chicago area will harm the new artists that will not be exposed on
traditional over the air Broadcast TV, that is locally produced, and NOT corporately
controlied.

Sincerely,

Jerry Bryant
Host/Producer/editor JBTV

Attachments: Exhibit A Copy of WJYS billing for air-time to JBTV
Exhibit B JBTV local press articles
Exhibit C Personal TAX return of Jerry Bryant (Gerald Bryant)

CC: WJYS FCC File attn Joe Stroud, Station manager
CC: Al Curley, Jerry Bryant personal/corporate attorney
CC: local media, Chicago Tribune, Chicago Sun Times, Reader.
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EXHIBIT A

WJYS Billing Statements (various) showing NO COST to
JBTV, as we have NO sponsors.






Joven Broadcasting e .
WIYSTV 62 Air fime H=<A=
I 1034 Paysphere Clicle Involee #: 51094 Page: | of 1
. Chicago, {Hinols 60674

CHANNEL 62 Date: 09/25/05 Month: gontember
Billing Address; Advertiser: BTV Contract #; 7565
JBTV Billing Period: . Contract Dates; )
Francesca Ingrassia 08/29/05-09/25/05 01/12/05-01/11/06
Mﬁoﬁ %WW%E 0 Sslesperson/Office:  po o/ WIYS Brand: jpTy Network: wrys
Us >nm ! Rev, Type: Entr Pgm Lel Dir Estimate ¥, Proposs] #:
Comments:
[ Scheduled Acinal Broadeast Reconciliation
Line|Days Ordered |  Times Ordered Rate Spots | AirDate Dayf Time | Length ISCUTitle Rste Debit Credit Reason
21w 11:00 pm - 11:58 $0.00 4
08/31/05 {W ] 11:00 _uah 38:30{Wednesday's 1 tpm (62 §0.00
& 34}
09/07/05 [W |11:00 uBJ 58:30{Wednesday's 11pm (62 $0.00
& 34)
09/14/05 YW [ 11:00 pm| 58:30 Wednesday's 11pm (62 $0.00
& 34)
09/21/05 jw {11:00 pm| 58:30 Wednesday's 11pm (62 £0.00
& 34)
Total Scheduled For This Period: $0.001 4 |Billed Spots: 4 Total Gross Billing $0.00
Agency Commission 50.00 Special Handling:
Net Due $0.00
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CHANNEL 62
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Joven Broadcasting
WJIYS.TV 62

1034 Paysphere Circle
Chicago, Minois 60674

Airtime Invo

Envelce #: 47881

Page: {of7

Date: nN\w m _\g

Month: December

Billing Address: Advertiser: pry Contract #: 6863
mw;ﬂgs Ingrassia Billing Period:  13/01/04-12/31/04 Confract Datex:  (/18/04.12/31/04
216 W Ohio Sslesperson/Oftice; House / WJYS Brand: Networie
Chicago, IL 60610 JBTV WIYs
USA Rev. Type: gy Pgm Ll Dir Estimate #: Proposal #:
Comments!
[ Scheduled Actual Broadcast Reconciliation
Ioine Days Orderedi  Times Ordered Rate Spots | AirDate IDay} Time | Length ISCI/Title Rate Debit Credit Reason
1 W 11:00pm-11:58 $0.00f 5
1201704 |W [ 11:00pmi  58:30 Show #551/Videos $0.00
12/08/04 YW { 11:00 pmj  58:30iPhantom Planct (Pt.1) £0.00
12/15/04 [W 111:00 pm|  58:30{Phantom Planet (P1.2) $0.00
#553
222104 1W {11:00 pmi  5B:301Show # 554 $0.00
12/25/04 fW 1 11:00 pm|  s8:30LBTV 12/29/04 $0.00
3 |ss ' 10:00 pm - 12:00 so.00f 1 |
12/25/04 [Sa { 10:00 pmf 1:59:50]Christmes Special 50.40
4 [M-Su " 05:00 am - 05:00 8.81 50
12/01/04 {W [ 08:59am|  :30|5BTV Don't drink & $0.00
Drive
12/03/04 JW J12:29 vaj 30UBTV Don't drink & £0.00
Drive
12/02/04 [Th ] 07:29 am S30UBTV Don't drink & $0.00
Drive
12/02/04 JTh 1 10:58 amj :301BTV Don't drink & $0.00
Drive
120304 ¥ loa:s9am]  30liBTV Dort drink & $0,00,
rive
§12/03/04 |F 130 $0.00 menq Rate Adv
12/04/04 [Sa | 04:29 am 30BTY Don't drink & $0.00
Drive
12/04/04 |Sa § 06:59 am 30{BTYV Don't drink & $0.00
Dirive
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yovon Broac Airtime Invo
- 1034 Paysphere Clrcle Involee #: 4784 Page: 5 of 7

Chicago, Hllinols 60674

CHANNEL 62 Date: 19/31/04 Month: December
Bllling Address: Advertiser: TV Contrast#: gocn
JBTV Billing Period: . Contract Dates:
Francesca Ingrassia _ 12/01/04-12/31/04 02/18/04-12/31/04
216 W Ghio Salesperson/Ofice: House / WIYS Brand: Network:
Chicago, IL 60610 JBTV WIYS
USA Rev, Type: Entr Pgm Lel Dir Estimate #: Proposel #:
Comments;
( Scheduled Actual Broadcast Reconciliation
__.Ea Days Ordered | Times Ordered Rate Spots | AlrDate {Day] Time | Length 18CITitle Rate Debit Credit Reason
4 iIM-Su 05:00 em - 05:00 $0.00] 50
12/05/04 §Su | 05:208m|  :30{JBTV Don't drink & $0.00
Drive
12/05/04 1Su | 09:59 pm} 30]IBTV Don't drink & $0.
’ Drive ’ .
12/06/04 IM | 06:59 nar 30|JBTV Don't drink & $0.00
Drive
12/06/04 [M |07:29am| 3[BTV Don't drink & E.SJ
Drive
L207/04 IT 106:2% pm S30{IBTV Don't drink & $0.00}
Drive
120704 |1 fo7:29am] 3[BTV Don't drink & $0.00]
Drive
12/08/04 |W §101:29 nﬁ; 30|JBTV Don't drink & am.aah
Drive
12/08/04 | W {04:59 vnj :30[IBTV Don't deink & $0.00
Drive )
12/09/04 §Th }05:59 pmi :J0DBTY Don't drink & mo._.x;
Drive
12/09/04 {'Th | 09:29 am| 0BTV Don't drink & 50.00
Drive
12/10/04 [F 103:29 am 30HBTYV Don't drink & $0,
Drive
12/10/04 [F | 08:59 pm :JOUBTV Don't drink & $0.00
r Drive
1/11/04 {Sa [03:59 pm]  :30[IBTV Don't drink & $0.00
Drive
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Jovon Bron Airtime Invoj
- 1034 Paysphere Circle Involee # 47881 Page: 6 of 7
: Chicago, Miinols 80674 Month

CHANNEL 62 Date: 12/31/04 December
Billing Address: Advertiser; TpTY Contract#:  gocq
BTV Blliing Period: 1/04- 04 Contraet Dates:
Francesca Ingrassia 12/01/04-12/31/ 02/18/04-12/31/04
216 W Ohio Saiesperson/Office:  pyp, 00 / WIYS Brand: ey Network: v
Chicago, IL 60610 JYS
USA Rev. Type: por Pgm Ll Dir Estimate #: Proposal #:
Comments:
i Scheduled Actual Broadcast Reconciliation
Line} Days Ordered}  Times Ordered Rate Spots | Air Date [Dayl Time | Length ISCITitle Rate Dehit Credit Reason
RCE [ 05:00 am - 05:00 $0.00[ 25
12/11/04 |8a 05:29 pm}  1:00}7BTV Don't Drink & $0.00
Drive 05
12/12/04 |Su 100 £0.00 [Higher Rate Adv
12/13/04 IM 102:29pm]  1:00)JBTY Don't Drink & $0.00
Drive 0§
1214/04 [T [09:59 pm 1:00[)BTY Don't Drink & $0.00f
Drive 05
12/15/04 YW [09:22 pmi  1:00[JBTV Don't Drink & $0.00]
Drive 05§
12/16/04 | Th 1:00 $0.00 INo Time/units Lef
IYVTH0AF j03: 9 ami  1:00{7BTY Don't Drink & $0.00]
Drive 05
12/18/04 [Sa | 11:28pm]  1:001JBTV Don't Drink & $0.00
Drive 05
12/19/04 {8y § 05:59 am] 1:00IBTV Don't Drink & $0.00§
Drive 05
12/20/04 IM 104:59 va.j LOOUBTY Don't Drink & mo.ocﬁ
Drive 05
12/21/04 {T {05:58 pmj 1:001JBTY Don't Drink & $0.00;
Drive 05
1222004 1W §06:2%9ami  1:00{JBTV Don't Drink & uc.oj
Drive 05
12/23/04 | Th { 07:29 am 1:00}J8TV Don't Drink & no.@ar
Dirive 05

12/24/04 |F [ 03:59 am{ 1:00LBTV Dont Drink & 50,
Drive 053
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yovon Do Airtime Invo
- 1034 Paysphere Clrcle Invoice #: 47005 Poge: § of 7

Chicago, Hllinols 60674

CHANNEL 82 Date: 12/31/04 Month: 1yanarmber
Billing Address: Advertiser: ypTY Contract #:  gges
JBTV Bllling Perfod: Contract Dates:
Francesca Ingrassia 12/01/04-12/31/04 02/18/04-12/31/04
216 W Qhio Salesperson/Office: 37 | WIYS Brand: Network:
Chicago, IL 60610 JBTV TYS
USA Rev. Type: Entr Pgm Lel Dir Estimate #: Proposal #;
Commants:
[ Scheduled Actual Broadeast T Reconciliation
Line] Days Ordered |  Times Ordered Rate Spots | AfrDate {Dayl Time Length ISCY/Title Rate Debit Credit Reason
4 IM-Su 05:00 am - 05:00 §0.00] s0
12/24/04 [F | 04:59 am| :30NBTV Don't drink & 50.00
Drive
12/25/04 §8a § 03:59 am] :30LBTV Don't drink & $0.00
‘ Drive
12/25/04 [Sa ] 05:59 am| :30|JBTV Dot drink & 50.00
Drive
s |M-su ' 05:00 3m - 05:00 s0.00{ 25
12/01/04 |W 0429 pm]  1:00{5BTV Don't Drink & s0.00]
Drive 05
£2/02/04 JTh{15:59 E.L L:O0UBTY Don't Drink & ao,nj
Drive 08
12/03/04 |F ]o8:58 ._L 1:00{JBTV Don't Drink & $0.00}
Drive 05
12/04/04 |Sa { 09:59 ﬂj BOOBTY Don't Drink & .wc.ocq
Drive 05
12/08/04 1Su | 07:59 am 1:004/BTV Don't Drink & $0.00
Drive 0§
12/06/04 |M [07:59 am{  1:0003BTV Don't Drink & $0.00f
Drive 05
12/07/04 {T 11228 u—:ﬁ 1:00§)BTV Don't Drink & £0.00
Drive 05
12/08/04 |W £11:29 am] 1:004IBTV Don't Drink & $6.00
Drive 05
12/09/04 {Th 1:00 $0.00 Higher Rate Ady
12/10/04 JF }10:29 pm 1:00UBTV Don't Drink & $0.00,
‘ Drive 05
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JOVON Broadcasting
WJYS.Tv 62

1034 Paysphere Circlo
Chicago. Hilnols 60674

Airtime Inv¢

Involce #; 47881

Page: 307

CHANNEL 62 Date: 12131/04 Month: December
Billing Addresy: Advertiser: BTV Contract i 6463
IBTV Billlng Perfod: Contract Dates:
Francesca Ingrassia 12/01/04-12/31/04 02/18/04-12/31/04
216 W Ohio Salesperson/Office: House / WIYS Brand: Network:
Chicago, IL 60610 BTV Wivs
USA Rev. Type: Entr Pgm Lel Dir Estimate #: Propossl #:
Comments:
Scheduled Actual Broadcast Reconciliation
Line! Days Ordered]  Times Ordered Rate Spots ! AlrDate |Dayl Time Length ISCUTiste Rate Debit Credit Reason
4 IM-Su 0500 am - 05:00 $0.00{ 50
12/11/04 |8a :30 50.00 igher Rate Adv
1212/04 18u | 05:29 pm :30JBTV Don't drink & $0.600
Drive
12/12/04 1Su { 10:29 am 30BTV Don't drink & mo.o&
Drive
12/13/04 IM {11:29 pm 30UBTY Don't drink & $0.00
Drive
1213704 {M | 11:58 am 30MBTV Don't drink & 50.00
Drive
1211404 |T 110:59 pmj 30UBTYV Don't drink & $0.00
Drive
12/14/04 I f11:29 30[JBTY Don't drink & $0.00
Drive
12/15/04 IW [01:59 pm 30[BTYV Don't drink & $0.00
Drive
12/15/04 | W }06:29 am 30{JBTV Don't drink & $0.00
Drive
12/16/04 fTh | 11:29 am 30[JBTV Don't drink & 50.00
Drive
12/16/04 {Th | 12:59 pm 30UBTV Don't drink & $0.00]
Drive
11104 |F {09:59pm)  :30IBTV Don't drink & $0.00]
1217104 [F | 10:29 am 30[JBTV Don't drink & $0.00




&m_.ﬁwaig Airtime Invc

1034 Paysphere Circle Tnvolee #: 47801 Page: 4 o087
Chicago, Hlinols ¢0674
g’zﬁg Date: 12/3 1/04 Month: Dece mber
Bliting Address: Advertizer; IBTV Contract #: 6863
216 W Ohio Salesperson/Office: House / WIYS Bramd;: Network:
Chicago, IL 60610 BTV WIYS
USA Rev. Type: Entr Pgm Lel Dir Estimate #: Proporsl #:
Comments:
{ Scheduled Actual Broadcast ] Reconciliation
Line Days Ordered| Times Ordered Rate Spots I AlrDate IDsy]l Time Length ISCL/Tite Rate Debit Cregit Reason
4 IM-8u 05:00 am - 05:00 $0. 50
12/18/04 1Sa | 04:20 pm :30JIBTV Don't drink & $0.00,
Drive
12/18/04 {Sa [ 05:29 am) :30[JBTV Don't drink & $0.00
. Drive
12/19/04 |8u | 05:59 pm :30UBTV Don't drink & $0.00
Drive
12/19/04 {8y ) 08:59 pm 30IIBTV Don't drink & $0.00
Drive
12/20004 |M [02:59pm]  :30[IBTV Dot drink & $0.00
Drive
12/20/04 1M 30 $0.00 Tc Timefunits Left
1221/04 T 108:59 am 30UBTV Don't drink & $0.00
Drive
1221/04 IT [10:59 pm 30lBTV Dont drink & £0.00
rive
1222104 {W | 67:59 am :30UBTY Don't drink & 50.00
Drive
12/22/04 [w o9:29 pm 30LJBTY Don't drink & $6.00
Drive
12/23/04 I'Th $01:59 pm $30[IBTV Don't drink & $0.00
Drive
12/23/04 I'Th | 08:29 pm :30JBTV Don't drink & 50.00
Drive
12/24/04 {7 ) 01:29 pm 30lIBTV Don't drink & $0.00
Drive
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EXHIBIT B

Various articles on JBTV over the years showing local
commitment to quality over-the-air broadcast TV.



~— On the cover

p-and-coming rock-
star Marthew Sweet
. is temporarily dum-
founded by his first
gncounter with Jerry
Bryant, the gray-haired
host of the Chicago-based
*JRTV™ video program.
7 Sweet, expecting. an
* jtinerary, has asked Bryant
what he should do on the
- air an¢ has been told,
- “Whatever you wanl—it's
- - your show.”
“ For Sweet, and a host of
other music artists, doing -
whatever you want is a
fairly new concept. The
usual procedure is to be
herded from video shoot to
press interview to MTV
promotion like so many
- cattle in an endless drive.
They are asked the same
T questions over and over,
sing the same hit sin-
- gleand then it’s on to the

" _Buton “JBTV —whim-
sically named for the obvi-
ous, Jerry Bryamt
TY—-anythiag goes. The
featured performer can
select videos to play, sing
acoustic or with a band or chat about any-
thing he wants from music to politics.
- “That's the whole idea of *JBTV,™ says
founder Bryant, 40. “It’s a chance for the per-
formers to have fun and be themselves, I'm
. notthe focus of the show. I'm just a fan.”
Igg;{u also has plenty of fans of his own.
“IBTV" started four years ago as his “hobby™
and aired only on cable-access charmels,
. Since then, it has been picked up by Joli-
et’s WGBO-Ch. 66, which is available
Currently the haif-hour show airs at 11:30
P-msaﬂﬂ%ysmqmnne!ﬁ&mdat %30 p.m.
Sundays and 11:30 p.m. Fridays on WOR. (An
hour-fong version still airs on Chicago access
Channel 19 at 9 pum. Fridays, 4 p.m. Sundays
ang 1l pon. .
halsn the bi g local coup of all, “IBTV”
recently begun cross-promoting with
WXRT-FM 93,1 radio, bﬁnging the pfgogmm
anew group of altemative music fans,
. As of April, the show has also been avail-
lble_ nationally, under the less-personal title
of UinAfd Music Today.” I1 airs in ail 50
states is especiall ular in i
New York and Califores ” Florida,
Although there are a variety of music-
programs available on cable-access
channels acyoss the nation, “JBTV™ is the
oaly one that has made it over to broadcast

televitinn “Pha nthoe hadodoo oo -

Jerry Bryant takes a break with
during a recording of the Chicago-based "JBTV" program.

. We weren™t,” Bryant notes.

In fact, “IBTV™ wasn’t really created for
any purpose at all other than the fact that
Bryant loves music and wanted to share some
of his favorite new groups with the public.

A Forroer decjay and a long-time TV afi-
cicnado and production editor, Bryant start-
ed “JBRTV™ while working at SuperSpots in
Chicago, a company that creates television
ads for radio stations.

“When we were making these radio spots,
we would use video clipsin the ads and a lot
of the record companies would sead us
whaole recis of videos rather than just the
ones we needed,” Bryant explains. “A fot of
the other videos I had never seen before. By
that time, MTV had become so mainstream
that they were only showing the same hit
videos over and over and I thought it would
be nice to have an outlet for these unknown
artists. That outlet became JBTV.

“I picked the videos I liked, put them
together and, because we already had all the
cquipment and technology here at Super-
Spots, we were able to create a smooth,
well-edited program with fancy graphics
and everything MTV has,” he says.

*JBTV" offers more than MTV, according
to Bryant, because it shows rare videos and
hus almost the same access to alternative
stars, Guests of “JBTV" have ranged from

T LT L R L e

| Teitwwe ok by WaSler ale

names such as Paul
McCarmey, Ian Anderson
of Jethro Tull and

Now, with pariners
Michae! Harnett and David
Gariane, Bryant co-owns
SuperSpots, 216 W. Ohio
St.,, where he creales
“JBTV.” No loager a
hobby, the SuperSpots part-
pers consider the program
one of their major business
ventures—and so do the
record companies,

“IBTV" is a must when
one of our artists is in
iown,” notes Gary Fisher,
associate director of video
promotion 2t Columbia
Records in New York “ics
one of the most important
video outlets [ deal with.
Their impact in the Chica-
go marketplace is tremen-
dous.™
Bryant adds: “Qur main
competition is really MTV's
alternative rock show *§20
Minutes’ and we beat it in
the local mtings every week.
They've beea hurt here
because of us.”

For the most part, how-
ever, Bryant doesn*t put
much stock in the ratings
but rather gauges his show's reach by phone
catls and Fan mail. “We have a big cult fol-
lowing but they aren’t the sort of people
who would have a Nielsen box in their
house,” he says,

He also doesn™t participate in fancy mar-
ket research, consult the Biflboard chanis or
hold meetings among vice presidents to pick
which groups to air .

“I¢’s still all based on what 1 Tike and want to
play,” be says, noting with some pride that
some of the bands he picked early on, such as
Midnight Oil and Peari Jam, have now met
with impressive commercial success.

According to Hamett, who handles more
of the business transactions of the show, one
percent of all area TV viewers are watching
“IBTV™ during i1s slot on Channel 66.

“We have a huge following here and it's
growing across the country,” Harnett says.
“We've run national contests and had
enal response. For example, we rmn one where
we got 700 phone calls within the hour”

In fact, “IBTV™ eventually had to discon-
nect its request line because the volume was
oo f;‘e[;:heiming for its staff to handle. ’

. “Ithink people are auracted to "JBTV' par-
ualiybecmseom:emixofnmsicandpanial!y
because of Jerry,” Hamet: says. “Jeny’s nota
phony or a pretty boy, he's just 2 fan who likes
these groups. The viewers like to think of
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erry Bryant, host of the alternative
music series JBr. returned to his
roots at CAN TV this holiday season
for the —10* Ananual JBtv .Don’t
Drink & Drive Music Specmi
For this year’s

- five-hour: special

‘--hbrar} ‘of oca

concerts, featur--
ing such acts as
Wilco, Smashing
Pumpkins, Mid-
night Oil, Local H, .\
Radiohead, Train, f;ﬁ;’;‘,’,’,:;{ o
Splendor, Soul Music Special’
Coughing, Loud- .
mouth, and Marcy Piaygmund ‘
Ilinois Secretary of State Jesse
‘White also appeared on the sho
along with representatives;
sponsoring organizations Motin
Against Drunk Driving (MADI}}
Students Against Driving Drunk an
the Alliance Against Intoxicate
Motorists. ' e
Bryant first became a fixture ¢
the local music scene as produci
and host of The Jerry Bryvant Show

on CAN TV. Since making the movi

to commercial television, Bryant has
returmed to CAN TV to produce ‘thi
music special. .

He recalls, “When we stafté
doing this show not a lot of:pe
were talking about™ the dax

drunk driving. “Now everybody’s =

into it. But we try 1o be les

handed put a mus:cﬁfnend!y spm. _

Bryant has recetved an award '

from the Nanonal Cammlssmn
Against - Drink' Driving for his role

' m._the'!}oa.i Drink & Drive Special.

E '-p-m‘r and Fridays a: :
-CAN TV19.
The summer Hotli
* Rotary One, hosted
- was a finalist in tﬁe

" calegory.

The series mforme

‘the work of Chica
" the founding- .,;:hapl_'
- organization Rotal




. hours spent edlung :

versions and taping
Bryant even runs the
w!ule doing the inter-

an inone.

&n people rcgularly
w, including music

one will include
iett Show. 25th
“and “The Andy

with this one,
e retrospec-
ust going down
ving clips,”

a show fea:unng oid ¢lips and some
new material. -
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Music Special
nto 10 p.m.

gcal alternative rusi
hon and a serious

on the show: “We -
ch year, his holiday.-
' ‘Messages from Jerry
-help remind youthful drivers that ‘safe and sot s-the.only way to drive. I know
g together, we are saving lives.” S ~

{ eo :&aifiing, facilities,
‘Cable channels CAN

HIOIS Secretary of State Jesse White (right) appears with host Jerry Bryant on:
. Drink & Drive Music Special, Noon to 10 Saturday, Dec. 30 on cabIe
know that working together, we are saving lives,” White says.

) segments on the show are available by request.




in the fight to maintain

rywhere in between, cheosmgth
blue-collar industries of the third coas

different, but they all share a
nusic scene alive and well. -~




' television around the country ha

' Jocalvoice to be heard: Today that voice is louder than ever; as:cabl
*.. access, Jeased access, and broadcast stations have come to P

variety of different options for local music related programmm

Local television has proven tobe 2 valuable medium for exposi
fledgling artists, community concert events, and music industry
companies. Music video shows are sprinkied throughout the cou
on local levels; many have been around as long as or longer than

MTV.

_ Chicago has been blessed
*-- -have become quxte success W niational level. A~nng
- the'l o showcase

ners to “mix it up.”

] _a‘as capltal-dnven programnun‘
d over again. A mere glimpse of
uld attest to his ability to take: viewers
ovmcr swiftly from local rocksters ‘m;

e demeanor allows musiciaris t6:ge
 that are common to most mainstreal

4 become a commercial cash cow ;f :
. Instead, Jerry considers JBTV to ‘be
eep his gem out of corporate reach.

JBTV also-ait 7
31275 1»8999 for more pmoramnnng info.




ith Bryant and his producer, Armando
et their reactions to MTV’s 20th birthday

you see JBTV as an alternative to the MTV
? With too few exceptions, if you want music
u have to go to one of the stations they

think the record labels like and appreciate
do, but we’re never going to be able to have
ons of viewers that MTV has. So it’s not like
. they’re the enemy and we're trying to
them down. But I know that what Jerry does,

iat JBTV is like a great radio station, and
& songs not because they’ve been
r anything else, but because they're great
> wants to play something that you're not
icar anywhere else.

ber FM radio when it first came on? A
nusic would come in that day and they’d
not one cut but maybe a couple of

there is an alternative: Meet the *'JB’" of JBTV.

ant is the Bizarro World version of Carson Daly. i you’ve ever spent any time channel
cago-area television, you' ve encountered the hyperactive Jerry Garcia lookalike as he
cally thrusts his boom mike in the face of some hapless young rocker. And you've

gered on JBTV long enough to see some cool video that would never be played anywhere

ourlong music video show airs every Wednesday at 11 p.m. on WJYS-Ch. 52, as well as at
er times on several local cable systems. Humble though its resources may be, for lovers of
rock, there is simply no contest: JBTV beats MTV every time, hands down.

MTV Timeline
July 29, 2001
By Misha Davenport

August 1, 1881, 12:01 am,

Music Television-or MTV-begins broadeasting
from a lemporary studio in New Jersey with the
video "Video Killed the Radio Star,” by the
British duo The Buggles. Nina Blackwood,
Mark Goodman, Alan Hunter, J.J. Jackson and
Martha Qluinn are the first VJ's.

December 31, 1981

#MTV broadeasts its first "New Year's Eve Rock
N' Roll Ball.”

March 1982

"1 Want My MTV” television ad campaign
debuts, urging viewers to request the channe!
from their local cable company. David Bowie,
Mick Jagger and Cyndi Lauper are among the
musical celebrities to appear in the ads.



cats-because it meant something to the audience.

& average program director is too afraid of
yin these corporate companies to make

lem with television now is that if you just

_ asic videos, you get not the greatest ratings.

‘Even my show, if I do a show that’s got a lot of talk

" and pot much music, it will get a better rating than a
‘show that’s 99 percent music. My show is all about
“the music, and I refuse to change that. But we just re-
ran the show with Joey Ramone, and he talked for like
30 minutes straight. More people have told me over
the last week that they liked that show, but it had
maybe six songs over the course of the whole hour,
and normally I like to do 12 to 15 songs.

Q. Do you ever have a hard time getting videos from
the music industry because it wants to avoid ticking
off MTV?

Bryant: I haven’t found any problems with that. Buta
good example of something else is Incubus. They had
the song ’Certain Shade of Green,’” their first video,
and MTV didn’t really play it, but we did. The second
video that came out, MTV got it first, despite [our
support]. Or the Moby song, "’ That’s When I Reach for
My Revolver’>-MTV demanded that he re-record that
and change the lyrics. He came on our show and was
complaining abont it, and within a week, MTV had
him on all the ime.

Zapata: We just think it’s funny that they don’t touch
certain artists, and all the sudden it’s like they’ve

. discovered them after we’ve been playing them for
months and months. We find it amusing.

Q. Do you think that MTV is a monopolistic force in
the music world?

Bryant: It’s just like radio stations now--like Clear
Channel owns venues and concert promotions and
stuff like that. It’s all part of the corporate thing, and
it’s what America has turned into. But I think the
individual shows, the individual people throughout
the country are going to still make it happen. There
are plenty of local shows in this city and throughout
the whole country.

Zapata: Another thing we find amusing, though, is

March 31, 1983

September 1984

MTV Video Awards come into'ex
Madonna, Tina Tumer and ZZ Top are
fow of the artists who perform

home the video of the year awz
Might Think.”

July 1985 o

MTV’s 17 hours of coverage of LIVE AID
concert with proceeds going toward Afiican
famine relieve, includes both the Led Zeppli
and The Who reunions. S

March 1986
MTV first airs live coverage from spring bréak. -

"Downtown” Julie Brown is named VU, the firs
since the original five in 1981,

October 1987 -
MTV ventures into news coverage with "The.
Week in Rock.” '

December 1987

MTV airs its first game show, "Remote Conrol” ‘

testing contestants’ TV knowledge.

February 1988 ;
Kurt Loder, a former editor of Rolling Stone
ragazine, joins the MTV news depariment,
bringing with him a healthy dose of joumnalistic:
credibility.
June, 1988

"MTV Internacional,” a weekiy hourlong .
version of MTV in Spanish, begins airingon - -
Telemundo. :

August 1988

YOI MTV Raps” airs as a weekly show .
featuring rap music. It is so popular, it soon.
begins airing Monday threugh Friday. ‘

March 1989
Madonna's video for "Like A Prayer” has its -
world premiere. The controversial images end.




a week here sometimes.
Q. How do you choose what you play?

ryant: First, I take away the boy groups and the pop

‘stuff, and I try to play the bands that are alternative,
‘modem-rock, in the middle there. Sometimes I'll play
omething like the new Cowboy Junkies video
because [singer] Margot [Timmons] is a good friend
f ours, and though it’s a little slower and a little out

‘our format now, she’s an artist that deserves
airplay, and I don’t know if VH1 or any of the other
tations are going to bother with it.

y:1t seems to me that the whole concept of rock

gos is flawed--that these three-minute commercials
'_é taken away something powerful in rock. The
cthat I like best on JBTV tends to be the concert
tage that you shoot live. Would you agree?

nt: Absolutely! Most bands aren’t crazy about
ng videos to begin with, but the spontaneity of
ve thing. What's nice about a live concert is that
happen in concerts. They’re not technically

. and those little things that happen are what
them magic. Again, it gets down to the music.

pata: A lot of it too is that the record companies
directors who they know will get on MTV,

it’s Wayne Isham or someone like that.

tiiring someone who isn’t a musician, someone

t totally into the scene, someone who's trying

sward instead of going for the gut. All those

ings--1 was watching the Beatles’ * Anthology”’

the weekend, and all that stuff back then

1d raw, it came from the gut, which is

wisic should come from.

ifik bands could do songs that have six
deos, but a lot of times they spend so much
*re afraid to experiment. 1 don’t think
ost that much. It’s funny, we just shot
anniversary celebration the Blink-182
eeter Center. We had six cameras

that people who do have access shows still '_pli_«iy,:_‘tl_i'ef ] _‘:' o
- mainstream stuff--the same stuff that MTV is playing. . ="

fyant; We’ve even seen some access shows--copy_-dx_ir:; T
aylist. I'm going, "Why don’t they play other stuff?: " -
ere’s plenty out there!” We get like 50 or 60 videos

lin as the Communist
_d:fhe Berlin Watll both crumble.

visic series "MTV Unplugged”

it for. three months
- "The Real World"

June 1992
The first annual "N

teaturing unusual catego
and "Most Desirable Male.”

Presidential candidate Bill Clinton fieids
wo hi 198-24 year-olds in
the first of several election forums.

QOctobar-Novembetr ‘1992'

Vice Presidential-nofinge Al Gore, President
George Bush andpr tial-nominee Ross
Perot all appear on thénetwork at some point.

January 1993

augural ball for President
nions and the Gores

Clinton. Both th
attend.

March 1993

Beavis and But-head get their own show,
highlights inciude Beavis waxing apathetically

- "This sucks more than anything that has ever

sucked before.” X000(

May 1994

Page 3 of 6



. Wkat:f MTYV came to you and said, *’Jerry, we
R ) ' Mattan ld!u? to
want you to be the next e the Woodstock *94 Festival.”
-;:Bryant No way! And what happened to Matt Pinfield,
anyway? He was one of the few people who had
integrity, who knew music, and who really cared. It’s
" just hard to do that kind of stuff in these narrow

June 1995

Chicago native Jenny McCarthy ;ump ta
her career when she co-hosts “Singléd O

formats. new twist on the old dating game.
Jim DeRogatis _ July 1985
it's "The Real World” in a motor hamet! "Ft
© The Sun-Times Compary ‘ Rules” has five strangers traveling acrossthe:
Al rights reserved. This material may not be published, broadcast, fewritten, muntry' tackhng a series of adventures and
or redistributed. winning fabulous prizes.
June 1996

The MTV Movie Awards hita highnotewith
parodies of movies in the Best Movie category.
Highlights include the cast of "The Bob

Newhart Show” performing scenes from
“Braveheart” and "The Goiden Girls” taking on
scenes from "Clueless.”

July 1988

MTV Productions’ first feature film, "Jog’s
Apartment,” opens in theaters. Made for $13
rillion, it grosses a mere $4.6 million
domestically. August 1996

MTV geis back into the business of actually
showing videbs with the launch of its sister
station, MTV2

December. 1996 .
. "Loveline;™a’ !ate mght caitin show about love,
" sex and in imacy premieres, making television
* stars‘of Hosts Adam Carolla and Dr. Drew
Pirisky.

January 1997

Paris. New York. Milan. Lawndale: "Daria,” a
cartoon atiout a smart, sarcastic and cynical
teanager premieres.

May 1987

Fleetwood Mac reunite to tape an exclusive
concert for MTV,

September 1997

MTV nneng ite naw shiding in Timae Smnara
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EXHIBIT C

Gerald Bryant (on-air name: Jerry Bryant) 2004 FED TAX
RETURN for your income verification
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March 7, 2006 ' OF COUNSEL

ELLEN G. ROBINSON
LOIS J. LIPTON

Via Federal Express

Amelia Brown

Disability Rights Office

Federal Communications Commission
445 12" Street, S.W.

Washington D.C. 20554

Re: IBTV/Supplemental Petition: CGR-CC-0024

Dear Ms. Brown:

We represent Gerald Bryant (the “Petitioner”™), who is the video producer of JBTV, which
broadcasts in Chicago, Illinois, and its surrounding suburbs. On December 30, 2005, the
Petitioner submitted materials on behalf of JBTV, seeking an exemption from the closed-
captioning requirements pursuant to 47 C.F.R. § 79.1. This letter and the attachments represent
our Supplemental Petition on behalf of IBTV.

BACKGROUND INFORMATION ON JBTV

Started in 1986 by the Petitioner as a hobby, JBTV is a locally produced, sixty-
minute television show that features local musicians and their amateur music videos, as well as
some music videos from more well-known artists.! The Petitioner produces a new show each
week, fifty-two (32) times per year. The show is broadcast on local Chicago stations WIYS
Channel 62 and WEDE Channel 34, as well as on Public Access CAN TV Channel 19 and City
of Chicago Cable 25. JBTV is produced the day before it is aired. In the past twenty (20) years,
the Petitioner has never submitted a “re-run” show for broadcasting.

JBTV is uniquely situated in the Chicago market because it is the only locally produced
music video show that is broadcast in the area. It provides a rare platform for new, alternative
rock artists to showcase their talents. One of the special features of JBTV is its free-flowing and
unscripted format. Local bands are given the freedom to dictate the content of the shows on
which they appear. The program has won numerous awards, including “Best Modern Rock

‘ JBTV also airs public service programming, such an annual Don’t Drink and

Drive Music Marathon, and films live, local concerts for subsequent broadcasts. (See Exhibit A,
Newspaper clip of marathon event, attached hereto.)
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Program” (1993, 1995), a Regional Emmy for Outstanding Achievement in Entertainment
Programing (1993); Nationwide Insurance — “On Your Side Awareness Award” (1996); a
“Drunk Driving Awareness Award” (1995, 2001}; and, finally, in 2005, a Chicago Music Award
for Best Music Video Show. (See Exhibit B, Bryant Affidavit, attached hereto.) JBTV has also

received significant coverage in several local newspapers. (See Exhibit C, News clips, attached
hereto).

JBTV has been instrumental in discovering new local musical artists, such as the
Smashing Pumpkins, Disturbed, Chevelle, and Fall-Out Boy. It is produced by a small staff of
three (3) dedicated volunteers. JBTV currently has 5,000 music videos and interviews with
various artists in its archives. JBTV receives fifty to sixty (50-60) new videos per week and has
little, if any, contro! over the content of those videos, including whether they are closed-
captioned or not.

JBTV FINANCIAL INFORMATION

Since its inception twenty (20) years ago, the Petitioner has produced JBTV using only
his own personal funds. (See Exhibit B.) It costs approximately $100 per show to produce
JBTV.? The show has no corporate sponsors, and is ninety-eight percent (98%) commercial free.
JBTV does not have a sales force dedicated to selling air time. Moreover, the program airs on
stations that are not rated. Thus, there is no data regarding the size of the viewing audience,
which is eritical to attract advertisers. Neither the Petitioner nor the small staff that produce the
show receive any compensation for their work.

Several vears ago, JBTV attempted to raise funds by soliciting individual and corporate
sponsorships through its website. However, limited sales and the costs of credit card fees forced
Petitioner to forego the fund-raising activities after approximately one (1) year.

As shown in the attached 2004 Individual Income Tax Return, Petitioner incurred
significant losses producing JBTV that year. Thus, expending funds for closed-captioning will
further contribute to those losses and ultimately lead to the demise of this quality, long-term
programming, (See Exhibit D, 2004 Individual Tax Return, attached hereto.)

ErrorTs TO PROVIDE CLOSED-CAPTIONING

For years, JBTV has specifically requested closed-captioned videos from the artists and
companies that send in their submissions for broadcasting. (See Exhibit B.) While most of the
major record labels can afford to closed-caption their videos, local artists have limited, if any,
funds with which to do so. Therefore, the submissions from these artists are rarely, if ever,

2

: Petitioner’s costs include $29.60 for Betakes dub for airing; $58.31 for the Master
Digital Beta Cam, and $14.00 for Federal Express shipping.
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closed-captioned. However, based on the submissions that JBTV has received from several large
record companies over the years, approximately fifty percent (50%) of the music videos currently
aired on JBTV are closed-captioned.

Petitioner has contacted three to four companies (including Chicago Captioning and
LINK Electronies), seeking information and cost estimates to closed-caption the show.
Petitioner was informed that he could either contract out the closed-captioning work, or purchase
the necessary equipment himself. Both options are cost prohibitive. The first option would cost
an additional $500 per show, or a total of $26,000 for fifty-two (52) shows. Moreover, Petitioner
currently produces the show on weekends and sends the tape via Federal Express to the broadcast
channels each Monday so that it will be received on Tuesday and aired on Wednesday. Sending
the tapes out for closed-captioning will add one week to the process of producing and airing
JBTV, thereby negating the timeliness of each show, which includes up-to-date, local music
information.

For the second option, the total cost would be in excess of $15,000, which includes
$7.500 for the basic system, $2,500 for the required computer, and $5,000 for the closed-
captioning software. Additionally, labor costs are between $50 to $100 per hour/per show to
closed-caption the program. Thus, this second option would increase the costs of production to
between $338 to $388 per show.

Finally, given the nature of the show, the effectiveness of closed-captioning is limited.
With fast-paced music programming and videos, the closed-captioning 1s typically behind and
out of sync with the pictures. When airing five events, the closed-captioning is frequently five
seconds behind the video, which limits the viewers® ability to understand the events taking place
on television.

APPLICABLE EXEMPTIONS

As you know, Congress intended to permit the FCC to balance the need for closed-
caption programming against the possibility of inhibiting the production and distribution of
programming — thereby restricting the diversity of programming available to the public. See FCC
1997 Report and Order, 97-279, § 183. Thus, Section 713 of the Communications Act
(implemented by Section 47 C.F.R. 79.1, et seq.) sets forth several exemptions to the closed-
captioning requirements. As discussed below, two of those exemptions apply here.

Exemption for Locally Produced Shows
Section 47 C.F.R. § 79.1(d){8) exempts:
Locally produced and distributed non-news programming with no

repeat value. Programming that is locally produced by the video
programming distributor, has no repeat value, is of local public
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interest, is not news programing, and for which the “electronic
news room” technique of captioning is unavailable.

The FCC has explained this exemption as one that applies to programs “produced on a very
low budget basis, is not remunerative in itself, [and] is presented essentially as a “public
service,” such as the broadcast of “local parades, local high school and other nonprofessional
sports, live unscripted local talk shows, and community theatre productions.” (Emphasis added.)
In addition, for the exemption to apply, the programming in question would have to be locally
created and not networked outside of the local service area or market of a broadcast station or an

equivalent area if produced by a cable system operator or other MVPD. JBTV satisfies each of
these criteria.

As described above, JBTV is a locally produced program that broadcasts music videos
created primarily by local artists, live interviews featuring those artists, and some concerts filmed
in the Chicagoland area. JBTV is produced on an extremely limited budget and currently costs
approximately $100 per show to produce. The program is viewed only in Chicago and its
surrounding suburbs. JBTV also broadcasts an annual show dedicated to drunk driving
awareness. Thus, the content of each show is either (1) a local musical event; (2) a video or
program created by a local artist and/or unscripted interviews with various artists; or (3) a local
public service event. Each weekly show is new and unique, has significant public interest for the
Chicago area, given its focus on community events and people, and the Petitioner has not
repeated a show for airing in the entire 20 years that it has been broadcast. Accordingly, JBTV
exemplifies the type of programming that Congress intended to exclude from the closed-
captioning requirements in Section 47.C.F.R. § 79.1(d)(8).

Undue Burden Exemption

Section 47 C.F.R. § 79.1(f) allows the FCC to exempt a specific video program or video
programming provider upon a finding that the closed-captioning requirements will result in an
undue burden, which is defined as a significant difficulty or expense. The factors used by the
FCC to determine whether the requirements for closed-captioning impose an undue burden
include: (1) the nature and cost of the closed-captions for the programming; (2) the impact on
the operation of the provider or program owner; (3) the financial resources of the provider or
program owner: and (4) the type of operations of the provider or program owner. JBTV has
substantial evidence regarding each of these factors.

Based on the Petitioner’s research, closed-captioning JBTV would be cost prohibitive if
Petitioner purchased the necessary equipment (more than $15,000) or contracted out for closed-
captioning services (approximately $26,000). JBTV is a hobby, and Petitioner uses only his own
funds and the assistance of three dedicated volunteers to produce the show. There are no
corporate sponsors, and very little revenue is generated from commercial advertisements. As
shown by his most recent tax return, Petitioner has already incurred substantial losses producing
JBTV. The added expense of closed-captioning the music video, talk show, public service, and
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concert segments of the show would be significant. The costs to produce the program would

increase by 300 to 500 percent per show. These costs would have to be covered from Petitioner’s
personal funds.

Additionally. Petitioner has no control over the content and production of music videos
submitted to him by record companies and the public. Often these submissions are amateur
videos made by local artists who lack funding necessary to closed-caption their work. While
Petitioner has requested closed-captioned video submissions in the past, only the large record
companies have had the resources to provide such materials. Thus, the closed-captioning

requirement would directly affect and prevent local artists from disseminating their work to the
broader public.

As shown by the awards and media coverage, IBTV is a local icon with a long-standing
history in Chicago. It is one of the few remaining television outlets where new artists can
showcase their talents and have their music heard by a large and diverse audience. It is also one
of the few outlets in which the artist is allowed to dictate the content of the show on which the
artist appears. Absent an exemption from the closed-captioning requirement, JBTV will be
forced to cease its operations, to the detriment of Chicago area artists and residents.

As the FCC stated in its 1997 Report and Order, “the undue burden exemption is intended
to be sufficiently flexible to accommodate a wide variety of circumstances for which compliance
with our closed captioning requirements would pose a significant financial or technical burden.”
FCC 1997 Report and Order, 97-279, § 198. JBTV has demonstrated that such flexibility is
warranted here, given the uniqueness of its programming, status in the community, and the
overwheiming financial burden that the closed-captioning requirements present under the
circumstances.
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erry Bryant. host of the aliernative
music series JBrv, returned to his
roots at CAN TV this holiday season
for the —10®™ Annual JBwv .Doa"t
Drink & Drive Music Spemai
For this. year 5

- ‘-ﬁvc-hour spe:

. concerts, featur-

ing such acts as
Wilco, Smashing
Pumpkins, Mid- T
night Oil, Local 5, J€r™ Boyax

3 ; Secretary of
Radichead, Train, ;00 Annuat 18,

Splendor, Soul Music Specia
Coughing, Loud- .
mouth, and Marcy Playground

Iliinois Secretary of State Jesse
White also appeared on the sh
along with representatives,
sponsoring organizations Mothe
Against Drunk Driviag (MADD
Students- Against Driving Drunk
the Alliance Against intoxncated
Motorists.

Bryant first became a fixture
the local music sceae as producs
and host of The Jerry Brvant Show
on CAN TV. Since making the mov
to commercial television, Bryant has
retumed o CAN TV pmduce t
music special. '

He recalls, "When we started
doing this show not a lot of:
were talking about” the dan;
drunk driving. “NMow everybo
into it. But we try 10 be iéss
handed, put a mus:c—fr:e:ndl
on it.”

Bryant has rccewed ? :
from the’ National Comm:sswn

~ Against- Drink’ Driving for ‘.has role
m,rthelnon 't ij_mk & Drive SpecmL

she Was. the exec-

ive -ditecter of
_AE;}D Ttnois.

u‘"Ltfe which runs Thuts ays'ixt 33
- 'p.m.-and Fridays at iz 3(} p“m. o
CAN TV19.
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BEFORE THE
FEDERAL COMMUNICATIONS COMMISSION

In Re: JBTV, No. CGB-CC-0024

Petitioner.

AFFIDAVIT OF GERALD BRYANT

Gerald Bryant, being duly sworn on oath, deposes and states as follows:

1. I am the producer of JBTV, a local music video and talk show that is broadcast
solely in the Chicagoland area. I have personal knowledge of the facts in this AfGdavit

2. 1 created JBTV in 1986, using only my own personal funds. I, along with a staff
of three (3) volunteers, produce the show once a week for airing on WYJS Channel 62, WEDE
Channel 34, Public Access CAN TV Channel 19, and the City of Chicago Cable 25. We produce
fifty-two (52) shows per year, and over the past twenty (20) years, ] have never repeated a show
for airing on the local teievision stations listed above.

3 The program has won numerous awards, including “Best Modem Rock Program”
(1993, 1995); a Regional Emmy for Outstanding Achievement in Eniertainment Programing
(1995); Nationwide Insurance — “On Your Side Awareness Award” (1996); a “Drunk Driving
Awareness Award” (1995, 2001); and, finally, in 2005, a Chicago Music Award for Best Musk
Video Show.

4, Over the last several vears, I have specifically requested closed-captioned videos
from local artists and record companies. Only the large record labels have been able to comply

with this request due to the cost of preducing the videos.

5. I have contacied several companies in the Chicago area to obtain cost and other

information regarding closed-captioning JBTV. I was informed that it would cost an additional

EXHIBIT B



$500 per show, or a total of $§26,000 for fifty-two (52) shows, to have another company closed-
caption each program, and would delay the production process by approxirately one {1) week.
Purchasing the closed-captioning equipment myself would cost approximately $15.000, plus 550
to $100 per hour/per show for labor costs.

6. Currently, it costs me $100 to produce each show. Therefore, having another
company closed-caption the show or purchasing the equipment myself would significantly
increase my personal costs (and losses) to produce the show. JBTV does not receive any
corporate or individual sponsorships that could be used to cover these additional costs.

7. I have reviewed the additional facts set forth in the Supplemental Petition and the

attached exhibits, and hereby state that they are all accuraie to the best of my knowledge.

T

/E’;‘e?ﬁ:}g/ant '/ T

Subscribed and sworn to before
me this 77* day of March, 2006.

017N i




On the cover |

p-end-coming rock-

star Matthew Sweer

is temporacily dum-
ounded by his first

“encounter with Jerry

s-Bryant, the gray-haired

.~ host of the Chicago-besed

C“IBYV" viden program.,

- Sweet, expecling. an

©. itinerary, has asked Bryant
what he should do on the
air and has been toid,

- “Whatever you want—it's

.- your show.”

" For Sweet, and a host of
other music ariists, doing -
whatever you want is a
fairly new concept. The
ustal procedure is 1o be
herded from video shoot to
press interview to MTV
promotion like so many

- cattle in an endless drive.,
They are asked the same

. .questions over and over,
they sifig the same kit sin-

- glc and then it"s on to the

" next promotion,

But on “JIBTV"-—whim-
sically named for the obvi-
cus, Ierry Bryant

names swch as  Payl
McCartaey, Ian Anderson
of Jethro Tull and
Soundgarden.

Now, with partners
Michael Hametr and Davig
Gariano, Bryant co-owns
SuperSpors, 216 W. Ohio
St., where he creates
“JBTV.” No longer =
hobby, the SuperSpots part-
ners consider the program
one: of their major business
ventures-—and so do the
record companies,

*“IBTV' is g must when
onc of our artists is in
town,” notes Gary Fisher
assaciate director of video
promotion at Columbic
Records in New York. “It's
one of the most importany
video outlers T deal with
Their impact in the Chica-
g0 macketplace is tremen-
dous.”

Bryant adds: “Our main
competition is really MTV':
alternative rock show *120
Minutes” and we bear it in
the local ratings every week:
They've been hurt here

. Triimanu photo try Watsr Male because of us.™

TV——aaything goes. The  Jerry Bryant takes a break with Indigo Girls Amy Ray (Ief) and Emlly Saliers  — per oy ]
featured performer can during & recording of the Chisago-based “JBTV" program, avegrér;::::ség: :::r ‘?‘;wuf
select videos 10 play, sing ) ! -

; ; ' much stock in the ratne:
acoustic or with a band‘or chat about any- posc. We weren't,” Bryant notes. but rather gauges his shaw's r::’;::??b; E;;xgie
thing he wants from music to politics, in fact, “JBTV” wasn't really created for calls and fan mail. “We have 4 big culi fol-

" “Thav’s the whole idea of + JBTV,™ says any purpose at all other than the fact thay lowing but they aren’t the sort of peoniz
Bryant, 40, “It's » chance for the per- Bryant loves music and wanted to share some who would have a Nielsen box in their

formers to have fun and be themselves. I'm | ofhis favaritz new groups with the public. house,” he says,

.. motthe focus of the show. I'm justa fan™ A former deejay and o long-time TV afi- He also doesn't participaie in fancy mar-
i Bryant ziso has plenty of fans of his own. cionedo and production editor, Bryant start- ket research, consult the Billboard ehares or
IBTV™ startedd Years ago as his “hobby™ ed “IBTV™ while working ar SuperSpots in hold meetings among vice presidents to pick

and zired only on cable-zeress channels. Chicago, 2 coropany that creates tejevision which groups to air,

7 §mca then, it bas been picked up by Joli- ads for radio stations. “It's still all based on what 1itke and wani to
el's WG_BOwCh. 66, which is available “When we were making these radio spots, piny,” he says, noting with some pride that
across Chicagoland, . we would use video clips in the ads and a lot some of the bands he picked early on, such as

ty the ha¥f-hour show airs at 130 of the record companies would send ng Midaight Ol and Pearl Iam, have now mer
P.m. Saturdeys on Channs! 66 and at 9230 pm, whole reels of videos rother than just the with impressive commercial success,
Sundays und t1:30 p-m. Fridays op WOR, (An ones we nceded,” Bryant explains, “A lot of According o Harnett, who handies more

~long version stilt airs o Chicago aceess the other videos I had never seen before. By of the business transactions of the show, ane
Channel 19219 pm, Fridays, 4 p.m. Sundays that time, MTV had become so mainstream percent of al! aren TV viewers gre wmc'hia?g

and 11 pm, “Tuesdays, ) that they were only showing the same hit “IBTVY™ during its siot on Channel 66.
In the biggest local coup of all, “JRTV"> videos over and over and | thought it would "We have 2 huge following here and it's
BE Yecentiy begzm‘ Cross-promoting with be nice to have an cutiet for these unknown growing across the country,” Harnett says.
-FM 93,1 mdig, bringing the program arusts. That outiet became “JBTV, “We've run national contests and hatt phenom.
& new Broup of alternative music fans. “I picked the' vid¥os ! liked, put them enal response. For exarmnple, we mn one where

. As of April, the show hag also been pvail- together und, because we aiready had nli the we gat 700 phone calls within the hour ™
EIE nat:onally,‘undc_:r the less-personal title equipment and technology here at Super- In fogt, *“JBTV™ eventually had o discon.-
of "USA Music Today." [t nir§ in all 50 Spots, we were able to create a smooth, nect its request fine because the volume was

weli-edited program with fancy praphics 100 overwhelming for its staff 1o handie.

oW York and Califomia, ) and everything MTV has,” he says. .1 think peopis are attracied 10 TRV par-
. é&though thers are a variety of music. “JBTV™ offers more than MTY, according | Gally because of the mix of music and paritaily

Video programs availnbie on cable-acenss 1o Bryant, because it shows rore videos and because of jerry,” Hament says. “jenv's not z
channels atross the nation, “*JBTV™ is the has aimost the same access to siternative | phony ora prey Boy, he's just a fan who likes
0“13{91!; that has made it over 1o broadens: siars, Guests of “FTBTV have ranged from these groups. The viewsrs like to think of
tgiev:smn.‘“'l‘hc other broadcast music young stars such as Swest and the Indion
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cOmpames. Music video shows are sgnnkled throughout the country
on local levels; many have bc‘-n around s Ieng as: or lonce; than.;

MTV.

: Chicago has been blessed:
S have become qmtc SUCCess

:k JVB'}‘Vhas surfcd. '
d boasts one of the

based studio, Jerry 'sha:ed;f@\ﬁith '
26's music scene and his:
fonzte vie ws 1s the neec} for.~

(13

: 'ars L mix it up.”

edia 'as_ -capital-driven programming’

ver:and over again. A mere glimpse.of
d attest to his ability to take viewers
moving swiftly from local rockstersto

¢ demeanor aliows musiciars: to-;_:g':'t_f;fff_-_; :
‘that are common 1o most mainstreant.” -
By so many artists look to Jerry to-assist

bscome a commercial cash cow if mdead .'
. Instead, Jerry considers IBT Vtobhzs i

:

5op” at Spm Thursdays and 7pm Mcndays, |
us-cable stations throughout the area. Call
(312} 75 1—899 _,for mm"“ ‘programming info.




th Bryant and his producer, Armando
to get their reactions to MTV's 20th birthday

©:Do-you see JBTV as an alternative to the MTV
ith? With too few exceptions, if you want music
ou have to pe to one of the stations they

think the record labels like and appreciate
do, but we’re never going to be able to have
ns of viewers that MTV has. So it’s not like
they're the enemy and we're trying to
down. But I know that what Jerry doss,
at JBTV is like & great radio station, and
-songs not because they’ve been

‘or anything slse, but because they’'re great
he wants to play somesthing that you're not
ear anywhere else.

emember FM radio when it first came on? A
music would come in that day and they’d
iT-—-not one cut but maybe a couple of

stically thrusts his boom mike in the face of some hapless young rocker. And you've
gered on JBTV long enough to see some cool video that would never be played anywhere

ourlong music video show airs every Wednesday at 11 p.m. on WIYSCh. 52, as well as at
ther times on several local cable systems. Humble though its resources may be, for lovers of
rock, there is simply no contest: JBTV beats MTV every time, hands down.

MTV Timeline
July 28, 2001

By Misha Davenport

August 1, 1981, 12:01 a.m.

Music Television-or MTV-begins broadcasting
trom a temporary studio in New Jarsey with the
video "Video Kilied the Radic Star,” by the
British due The Buggles..Nina Blackwood,
Mark Gioodman, Alan Hunier, J.J. Jackson and
Martha Quinn are the first VJ's.

December 31, 1981

MTV breadeasts lts first “New Year's Eve Rock
N Roll Ball.”

March 1982

" Want My MTV" television ad campaign
daebuis, urging viewers 1o request the channel
from their iozal cable company. David Bowie,
Mick Jagger and Cyndi Lauper are among the
musical celebrities to appear in the ads.



verage program director is too afraid of
jobin these corporate companies to make

music videos, you get not the greatest ratings.

‘my show, if I do a show that’s got a lot of talk

-and not much music, it will get a better rating than a
‘show that’s 99 percent music. My show is all about

“the music, and I refuse to change that. But we just re-
ran the show with Joey Ramone, and he talked for like
30 minutes straight. More people have told me over
the last week that they liked that show, but it had
maybe six songs over the course of the whole hour,
and normally T like to do 12 to 15 songs.

Q. Do you ever have a hard time geiting videos from
the music industry because it wants to avoid ticking
oﬂ' MTV?

Bryant 1 haven’t found any problems with that. But a
good example of something else is Incubus. They had
the song *’Certain Shade of Green,”” their first video,
and MTV didn’t really play it, but we did. The second
video that came out, MTV got it first, despite {our
support]. Or the Moby song, > That’s When I Reach for
My Revolver’ >-MTV demanded that he re-record that
and change the lyrics. He came on our show and was
complaining about it, and within a week, MIV had
him on all the time.

Zapata: We just think it’s funny that they don’t touch
certain artists, and all the sudden it’s like they’ve

. discovered them after we’ve been playing them for
months and months. We find it arpusing.

Q. Do you think that MTV is a monopolistic force in
the music world?

Bryant: It’s just like radio stations now--like Clear
Channel owns venues and concert promotions and
stuff like that. It’s all part of the corporate thing, and
it’s what Arnerica has turned into. But I think the
individual shows, the individual people throughout
the country are going to still make it happen. There
are plenty of local shows in this city and throughout
the whole country.

Zapata: Another thing we find amusing, though, is

March 31, 19
Michael Jackson;s
premiere.

December 1983
MTV scores ancthetcoup:
Jackson's 14-minute Vide

September 1984

MTV Video Awards come irtoaxi
Madonna, Tina Tumer and ZZ Top
few of the artists who performi. he Ca
home the video of the year awar
Might Think.”

July 1885
MTV's 17 hours of coverage of LIV
concert with proceeds going toward African’
famine ralieve, includes both the Led: Zeppisn
and The Who reunions.

March 1886 ‘
KTV first airs live coverage from spring: break.

-May 19B8 .
*Downtown” Julie Brown is named V., the'first: -
since the original five in 1981,

October 1587

MTV ventures into news coverage with "The
Week in Rosk.”

Degcember 1887

MTV airs its first game show, "Remote Contral”
testing contestanis’ TV knowledge.

February 1988

Kurt i_oder, a former editor of Rolling Stone
magazineg, joins the MTV news department,

bringing with him a healthy dose of joumnalistic’
credibility.

June, 1988
"MTV Internacional,” a weekly hourieng

vearsion of MTV in Spanish, begins airing on
Telemundo.

August 1988

"YO! MTV Raps” airs as a waekly show
featuring rap music. it is so popular, it soon
begins airing Monday through Friday.

Miarch 1989
Madonna's video for "Like A Prayer” has iis
worid premiere. The controversial images-end



thﬁff::iieuple who do have access shows snﬁpla}’th o
mainstream stuff--the same stuff that MTV is playing:

Bryant: We’ve even Seen SOme access shows:copy ot

playlist. I'm going, *"Why don’t they play other staff? =
jere’s plenty out there!”

"3 week here sometimes.

Q. How do you choose what you play?

Bryant: First, I take away the boy groups and the pop
‘stuff, and I try 1o play the bands that are alternative,
odern-rock, in the middle there. Sometimes I'll play
omething like the new Cowboy Junkies video

scause [singer] Margot [Timmons] is a good friend
£ ours, and though it’s 2 little siower and a litde out
our format now, she's an artist that deserves
airplay, and I don’t know if VH1 or any of the othar
tations are going to bother with it.

).t seems to me that the whole concept of rock
{eos is flawed--that these three-minute commercials
ve taken away something powerful in rock. The
that I like best on JBTV tends to be the concert
Jootage that you shoot live. Would you agree?  ~

ant: Absolutely! Most bands aren’t crazy about
ing videos to begin with, but the spontaneity of
five thing. What’s nice about a live concert is that
gs happen in concerts. They're not technically

:t, and those little things that happen are what
them magic. Again, it gets down to the music.

s A Tot of it too is that the record companies

hiring someone who isn’t a musician, someone
t'totally into the scene, someone who's trying
an-award instead of going for the gut. All those

the weekend, and all that stuff back then
nd raw, it came from the gut, which is
usic should come from.

11k bands could do songs that bave six

ey’re afraid to experiment. I don’t think
Buve v cont that mush, It s fony, we just shot

anniversary celebration the Blink182
ester Center. We had six cameras

& R
L)

We get like 50 or 60 videos:

-1 was watching the Beaties’ ™’ Anthology™”

eos, but a lot of times they spend so much
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faadonna her gig as a Pepsi

310 broadeast the first live feed
fas the Communist

irmated:shorts, including a pair
Bagvis and Butt-hsad.”

ve. "THe Real World”
doa lucrative new

June 1882

The first annual ™ : " e_::'Awards“ airs,
{eaturing unusual categories fike “Best Kiss”
- IR

and "Most Desirable Male!

Presidential candidat ; Clinton fieids
questions from two hundred 18-24 year-olds in
the first of several slection forums.

Octeber-Novernber 1992

Vice Presidential fi \{ Gore, President
George Bush and:pn ‘nominea Ross
Perot all appear on:the’network at some point.

January 1983

MTV sponsors a i zugural ball for President
Clinton. Both the:Clintons and the (Gores
atiend, o

March 1993 '

Beavis and Bult-head get their own show,
highlights include Beavis waxing apaihetically

. "This siitks more than anything that has ever

sucked before.” YOOX

MAY 1yys



ITV video. 1 was
record cof though, 5o it
tking for the competition.

e e record company,
VO

Q. Whargf MTV camne to you and said, >'Jerry, we
‘want you to be the next Matt Pinfield!”"?

" Bryant: No way! And what happened to Matt Pinfield,
7 “#nyway? He was one of the few people who had
" integrity, who knew music, and who really cared. It’s
' just hard to do that kind of stuff in these narrow
formats. :

Jim DeRogatis

Copyright © The Sun-Times Company ‘
All rights reserved, This material may rot be published, broadcast, rewritien,
or radistriputad.

p

" from around the:

August 1994

MTV danotes a weekand 10
the Woodstook '94 Festival.

June 1985

Chicago native Jenny McCarthy jump-stat
her career when she co-hosts "Singled Ot
new wist on the old daling game. '

July 1985 e
It's "The Real World” in a motor home! "Road -
Rules™ has five strangers traveling acrossihe
country, ackiing a series of adventures and
winning fabuious prizes.

June 1886 , _

The MTV Movie Awards hit a high note with
parodies of movies in the Best Movie category.
Highlights include the cast of "The Baob
Newhart Show" performing scenes from
»Braveheart” and "The Golden Girls” fakKing on
scenes from "Clueless.”

July 19886

MTV Preductions' first feature film, "Joe's
Apartment,” opens in theaters. Made for $13
million, it grosses a mere $4.6 million
domestically. August 1996

MTV gets back into the business of aciually
showing videos with the launch of its sisler
station, MTV2

December 1896

"Loveling.” & late night caitin show about love,

 sexand Intimacy premieres, making television

-stars'of Hosts Adam Carolla ard Dr. Drew
Pinsky.

January 1987

Paris. New York. Milan. Lawndale: "Daria,” a
cartoon abowt @ smart, sarcastic and cynical
teenager premiarss.

May 1997

Flestwood Mag reunite o tape an exclusive
concert for MTV.

Septamber 1897

MTV nneneg e now shiirdine in Timas Smare

[« N a NiaTatak]
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