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1. PURPOSE:  This Directive sets forth the Federal Communication Commission’s 
(“Commission” or “FCC”) policies, procedures, and responsibilities relating to the 
official and authorized use of social media by FCC employees and contractors on behalf 
of the Commission.  

 
2. BACKGROUND:  The FCC is committed to using Social Media tools to create a more 

effective and transparent government, to engage practitioners, the public and other 
interested parties, and facilitate internal collaboration. Social Media provides a dynamic 
set of tools to help the FCC accomplish its objective to be a “responsive, efficient and 
effective agency capable of facing the technological and economic opportunities of the 
new millennium.”1  Social Media use has been widely adopted as a means of making 
government “more efficient, effective and responsive to citizens’ needs.”2  
 

3. SCOPE AND APPLICABILITY:  This Directive applies to all Bureaus and Offices 
(B/Os) within the FCC.  The policy and procedures outlined here apply to all 
Commission employees.  

 
4. DEFINITIONS:   
 

Branding.  “Branding” refers to the use of a logo, seal, symbol, design, and/or name as 
part of activities to distinguish from those of non-FCC actors.  

 
Employees. “Employees” refers to all Commission employees, including consultants, 
temporary employees, interns and contractors acting in an official capacity.   
 
 
 
 
 

                                                            
1 See FCC What We Do webpage, available at http://www.fcc.gov/what‐we‐do 

2 See White House Open Government Initiative, available at http://www.whitehouse.gov/open 
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